[image: ]       Digital Audio Advertising Business Policy
· Added Value
· Upon request, added value cannot exceed 5% of IO revenue value and must be display or post-roll.  Planning Directors approve exceptions.
· Audio Specs
· Stream: (:30 or :60 audio)
· Live Event (Play-by-Play) : (:15 or :30, :30 preferred)
· Pre-Roll: (:15 or :30, :15 preferred)
· Mid-Roll: (:30 or :60)
· Post-Roll: (:30 or :60)
· Host Reads: (:60)
· Vignettes: (:15 or :30)
· Live Reads: (:60 script)
· Rejoins: (:10)
· File Size: 2MB or less
· Accepted File Type: Any (mp3 recommended)
· All audio to be provided slate free (the portion of the audio that reads the ISCI before the actual spot)
· Stereo (Mono not accepted)
· Minimum 128 kbps quality
· Billing
· ESPN can only bill on 1st party impression validation.  No 3rd party billing allowed (Tracking only).
· 1st party audio impressions will be determined by Wide Orbit, ESPN’s digital audio adserver
· Category Exclusivity
· Can only be guaranteed if ≥25% of related inventory is purchased on SOV buys.
· Cost Method
· ESPN primarily transacts on cpm impression sales.
· All live and host read ownership must be Flat Fee cost based.  
· IO Requirements
· If an IO is not available, email confirmation from client is required.
· Creative
· Deadline for creative:  
· 5 business days prior to the campaign/flight start date for campaigns with stream , podcast, or display.   
· 7 business days prior to the campaign/flight start date for video, custom audio or custom display creative.
· 10 business day prior to the campaign/flight start date for host reads and live reads. Any scripts for live or host reads must also be provided 10 business days prior.
· Start dates must be moved or reallocation of dollars must be performed if the above criteria are not met.  
· Cost methods will be changed to Flat Fee if this is not agreed to by client. 
· Maximum of 12 audio swaps per month



· Frequency Settings
The amount of time that separates one advertiser’s audio spot from being heard again by a user
· Is set by time per listening session
· Separation caps: Every 19th/35th/50th/65th/80th minute per listening session, which equates to every 1st/2nd/3rd/4th/5th break per listening.  
· Caps are determined by impression goal for the flight window
· Default separation setting is 50 minutes per listening session
· CANNOT set frequency caps by user
[bookmark: _GoBack]*Frequency settings do not apply to podccasts
· Location/Geo-Based Measurement
· Only audio streaming can be geo targeted (DMA level at most granular)
· Podcasts:  No geo-targeting (this is a capability but no reliable forecasting is available currently)
· NO geo-targeting by city, state, zip code or area code. 
· NO demo-targeting by age or gender
· Geo-targeting must be mentioned in the planning stage so impressions are allocated accurately for each DMA.
· Media Mix Requirements
· Live or host reads can make up a maximum of 50% of revenue per IO.
· Minimum Spend Requirements
· There are NO minimum IO spend requirements.
· Post Sale Reporting
· Campaign delivery reports will be provided based on the flights dates on the sold proposal.
· Ad Ops will provide a delivery report based on the start/end dates of each placement and cannot customize delivery details.  Any delivery requests outside of the flight breakout will be served via daily delivery numbers. 
· Example:  If a placement/campaign went to order against a monthly flight, we will not be able to provide a weekly breakout in reporting.  If weekly reporting is required, the plan needs to be revised to align with weekly flights. 
· Tracking Capabilities
· 1x1 trackers can be applied to all podcast and stream lines
· 1x1 trackers CAN NOT be applied to rejoins, host reads or live reads.
· Vendor Costs
· ESPN does not cover vendor costs for clients unless it is part of our ad product offering
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